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Colors

Graphical Elements

Logo
I redesigned the current logo with an 
updated color palette and font. To 
stay consistent with other graphic 
elements within the design system, I 
modified the graphic of the ducks, 
plants, and arrowhead shape to be 
more illustrative and smooth. 

My color palette is based on colors 
found in the flowers and foliage 
within the park. After 
photographing the park, I decided 
my primary colors would be a 
yellow for the abundance of yellow 
flowers, green

I chose Monarcha as my primary 
font as it resembled Sandy Ridge 
Reservation's current font, but in a 
more elegant style. The name also 
relates to butterflies that are seen in 
the reservation. The decorative font 
is a handwritten-style type to reflect 
the activities that the reservation 
holds for children who visit. 

Illustrations of wildlife found at the 
reservation is the main graphic 
element. With the most successful 
signage and graphic design being 
informational signs with 
illustrations with visitors stopping 
to read the names and search for 
the plants and animals, extending 
this to other areas of the park and 
in souvenirs enhances the 
experience of their visit.
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OVERVIEW

Sandy Ridge Reservation
The Sandy Ridge Reservation is a wetland and 
wildlife preserve serves as a nature park for Lo-
rain County. Equipped with a visitors center, the 
Johnson Wetland Center is a popular venue for 
parties and meetings. A popular area for guests 
os the porch off of the center that overlooks the 
aquatic life in a pond and a garden. The reserva-
tion also attracts guests for working out on the 
hiking trails as well as bird watching.

Current Design System
Most of the successful design elements are locat-
ed by and inside the center. However, the signage 
throughout the walking trails are very attractive, 
nor are they consistent with the design elements 
at the center. It engages in place making with 
signage throughout the hiking trail, but there is 
very little of it and what is there is not consistent. 
Though many visitors use the reservation pure-
ly for exercise purposes, there are no markings 
for miles ran or what section of the map they 
are in (aside from a sign of the entire trail’s map 
at the beginning and end of the trail. I also did 
not see many of these signs, but there are a few 
signs with imagery of the animals found in the 
reservation. I believe there are two of these signs 
throughout the entire reservation. While these 
two signs do have enjoyable illustrations and 
helpful information, the reservation has more 
information to be shared as they often host edu-
cational days for children in the community. 

Physical EDG
With minimal effort in creating a cohesive brand 
style, Sandy Ridge aims to let the visitors focus 
on nature and its pure, unaltered beauty. How-
ever, the design or lack thereof in place currently 
could be altered to further enhance the visitor’s 
experience without taking away from nature. By 
changing signage to be more consistent and ap-
pealing as well as implementing design to areas 
that are not exciting to the user (like trash and 
recycling receptacles), the experience of going to 
Sandy River will be more enjoyable.

New Concept
Sandy Ridge Reservation has been an attraction 
for athletes and nature lovers alike since 1999. 
The design of the park has not changed outside 
of adding a new playground. However, the work-
er that I spoke to explained that there has been 
a consistent stream of visitors regardless of the 
lack of updating. This is because the experience 
of coming to this park is meant to engage with 
nature. The priority of the workers at the park are 
the maintenance of the park and protection of 
wildlife. Understanding what the priorities of the 
user is, I decided to incorporate the successful 
illustrations into signage and create secondary 
deliverables that capture the favorite parts of the 
park in post cards and stickers. These not only 
allow the user to take home a piece of one of the 
favorite parts of the park, providing an engaging 
activity of writing and mailing a letter, but they 
are also a means to advertise the reservation. 
The same logic applies to the stickers, which are 
a widely popular souvenir.

Strengthen the System
By focusing on enhancing signage, extending 
successful visual elements with illustrations, and 
informational signage, what once was the user 
walking through the wetlands becomes the user 
walking through Sandy Ridge. The experience 
will be much more detailed and immersive by 
adjusting the style of current attractions.
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By focusing on enhancing signage, extending 
successful visual elements with illustrations, and 
informational signage, what once was the user 
walking through the wetlands becomes the user 
walking through Sandy Ridge. The experience 
will be much more detailed and immersive by 
adjusting the style of current attractions.



PRIMARY RESEARCH THROUGH PHOTOS

This is the most visited sign in the park. Staff says people look 
at this more than the maps. This is the inspiration for my new 
signage.



CHANGES IN IDEA DEVELOPMENT
Revisioning

My initial idea for signage was to simply rework 
what was already in place. A major concern 
was cohesiveness, so I began distributing the 
illustrations and elements exactly as they 
were before. I realized after peer and professor 
crituque that this is only meant to be inspiratio 
and reevaluated what would truly enhance 
the park and decided to change my signage 
to informational illustrations. My post cards 
and stickers were less developed and smaller 
in quantity, so I changed them to a series. This 
reevaliation made me focus on enhancing the 
experience based off of the needs and wants of 
the visitor.

Previous Idea Development

MEADOW LOOP 
TRAIL

HOUSING DEVELOPMENT

LAKE ERIE

BIRDING TRAIL
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PLAYGROUND RULES

This playground is intended for children ages 5-12. Adult 
supervision is required at all times. No pets allowed 
in the playground area. Do not litter. Please dipose of 
all garbage. To report any concern or problems call 

1-800-LCM-PARK.

SANDY RIDGE 
RESERVATION

ART 442 KATIE JUSTINIANI
OUTDOOR ENVIRONMENTAL GRAPHIC DESIGN
MAIN EDG

*Need to make my own version of this in an 
illustrated way and possibly illustrate sign 
images*

Research & Skecthes

Previous Idea Development

Mockups



POST CARD DEVELOPMENT

First Drafts Finalized Designs

Cyanocitta Cristata

SANDY RIDGE RESERVATION
6195 Otten Rd, North Ridgeville, OH 44039

Butorides Virescens
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Nannopterum Auritum
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FINAL POST CARD MOCKUPS



STICKER DEVELOPMENT

SANDY RIDGE RESERVATION
STICKER SERIES

First Drafts Final Designs



FINAL STICKER MOCKUP



FINAL INFORMATIONAL SIGN DESIGN



FINAL INFORMATIONAL SIGN MOCKUPS


